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The White House Connection, by
Jack Higgins, Penguin, 322 pages,
$36.99

Jack Higgins hit it big with his Sec-

ond World War caper The Eagle has

‘Landed, and continued with a
string of mediocre-to-good books
notable mostly for good action and
settings.

This time out Higgins separates
himself from the throng of thriller
authors searching for a decent vil-
lain, adding an unforgettable main
character. From the opening scene,
when she blows away a pair of New
York City rapists, Lady Helen Lang
is a killer with style.

Aside from rapists, Lady Helen’s
targets are members of a splinter
group of Irish terrorists responsible
for the torture and death of her
only son. These murders clash with
British and U.S. policy on Ireland,
so. a pair of intelligence experts are
dispatched to find and halt what
they see as a politically motivated
rogue.

The book’s suspense, the usual
ties to persons in high places, is run
of the mill. The cat-and-mouse
game between Lady Helen and her
pursuers is the best of this novel,
and it’s a testament to Milady’s
personality that the story holds to
the end. This isn’t Higgins’s best
book, but it’s a lot better than his
most recent four, and a great way to
kill a lazy afternoon.

Hunting Down Amanda, by Andrew
Klavan, Morrow, 369 pages, $37

Andrew Klavan has written 12 nov-
els and a screenplay, but he’s just
been “discovered” thanks to Clint
Eastwood’s film of his Edgar
Award-winning novel True Crime.

Hunting Down Amanda isn’t
award fodder, but it is screen-
ready, right down to the adorable
child, the vicious villain, the amoral
and greedy corporate king and the
streetwise hooker. - There’s also
non-stop action with plenty of gore,
which doesn’t stop until the final
page.

The story begins with a horrific
scene of destruction in a small,
peaceful, U.S. town. It then cuts to
New York City and sax-player Lon-
nie Blake, who can’t forget his mur-
dered- wife. He encounters a
prostitute named Carol, who’s on
the run. For one night she takes
Lonnie back to the life he once had.
In the morning she’s gone, but Lon-
nie is desperate to find her and
heads into a world where death and
torture are, just buisiness as usual,
and the target is Carol’s five-year-
old: daughter, Amanda.

This is a fast-paced book with
good central characters, a couple of
decent secondaries, a plot loosely
based on the story of Orpheus and
Eurydice, and cardboard villains so
bad they’re not even scary — just
jerks. Klavan isn’t concerned about
motivation or depth of plot, but this
will look great on the big screen,
and it has a dynamite ending.

The Twelve, by Howard and Susan
Kaminsky, St. Martin's, 274 pages,

: $34.99

¢ This is another plot that owes its
¢ genesis to the Branch Davidian fi-

. asco. We begin with a standoff be-

tween the U.S. government and a
heavily armed group of religious fa-
natics. Nick Barrows is the FBI
agent charged with negotiating
with cult leader Josiah Hummock.
At issue are the cult’s children.
Over a period of days, Josiah re-
leases 12 strange, religiously ob-
‘sessed kids to Barrows and child
psychologist Dr. Sandy Price. Bar-
rows has a bad feeling about Hum-
mock, one that’s at odds with the
President’s poll numbers and his
BI bosses’ ambitions. When Josiah
plows up the compound, killing
imself and all his followers, it’s the
thyd of Burrows's career.
ab.The children are dispatched to
da,;sorted relatives and the case is
meer until five years later when,
aftyysteriously, the children of Hum-
seiock disappear and those respon-
likble for their leader’s death start to
ddie. This predictable plot has been

msed before, but the Kaminskys

t nanage to give it a few new twists.

g/ou can skip the slow parts and

Tfepetitions of can-it-be-true to get
to the good bits.

-The Hiawatha, by David Treuer,
Picador, 320 pages, $29.95

:Strictly speaking, this isn’t a crime
‘novel, although it begins with a
criminal’s release from prison and
‘there are deaths aplenty as the
story unfolds.

The setting is the Native Ameri-
can enclave in Minneapolis, and
the fractured family of a man called
Simon, who committed a terrible
crime. Simon is out of prison, re-
turned to his home but not his
roots. In his memories, there’s a
different life, but the path for
Simon is laced with destruction and
confusion for those closest to him.

Treuer, who grew up on an

Ojibwa reservation in northern -

Minnesota, is ‘a great storyteller.
This is a slow-moving and intense
novel that lets the past unfold as
the present crashes in. Don’t rush
this one, savour it.

- Malone had, the year before, revi-

Who’s winning the Internet wars?

FREE-FOR-ALL
The Struggle for Dominance
on the Digital Frontier
By Matthew Fraser
Stoddart, 318 pages, $32.95

THE INTERNET CHALLENGE
TO TELEVISION
By Bruce M. Owen
Harvard University Press,
372 pages, $46.50

DIGITAL McLUHAN
° A Guide to the
Information Millennium
By Paul Levinson
Routledge, 226 pages, $40

REVIEWED BY SHARON AIRHEART
few years ago, Ray Smith,
Athen CEO of Bell Atlantic,
confidently predicted that we
would soon be answering our tele-
visions and watching our tele-
phones.

He was poised to merge Bell At-
lantic, the largest of the “baby
Bells” created at the break-up
of AT&T, with Tele-Com-
munications Inc. (TCI), John
Malone’s  Colorado-based
cable - television giant. The
$33-billion merger = would
create a company with wires-
into the homes of 40 per cent
of the U.S. population. No
stranger to hyperbole himself,

talized the cable industry with his
prediction of a “500-channel uni-
verse.”

Ultimately, Malone was a disap-
pointed suitor. Smith called off the
mierger the day after the U.S. Fed-
eral Communications Commission
ordered cable companies to roll
back their rates for the second time

in six months.

Six years later, we limp along
with 50 or so channels, we don’t
answer our televisions and —
some would say mercifully — we
don’t watch each other over the tel-
ephone.

It was, in more ways than one,
just a pipe dream. But as Matthew
Fraser, who tells this story in Free-
for-All: The Struggle for Dominance
on the Digital Frontier, makes clear,
it is not that technology failed to
deliver on its promise. Rather, com-
munications infrastructure indus-
tries, our information pipelines,
were in crisis, leading them to make
promises that couldn’t be kept.
Eager for new visions of their own,
governments in both the United

States and Canada made champi- -

ons of desperate opportunists fac-
ing a revolution in communi-
cations. Cable companies, with
their high debt-to-equity ratios,
were threatened by satellite TV.
Television networks looked out at
audience shares gutted by the cable
channels. Telephone . companies,
once-barred in both Canada and
the United States from offering
cable services, were playing catch-
up as new policies favouring “con-
vergence” finally opened the field.
The players took visionary postures
while struggling to seize control of
the so-called information highway.

Fraser, a professor at Toronto’s
Ryerson Polytechnic University,
says: “In the free-for-all race to
cash in on the communications
revolution, technological promise
and public expectations were frus-
trated by ambition, greed, para-
noia, opportunism and muddle. In
short, human folly.”

Free-for-All deftly shows us the
Canadian and U.S. face of that
“folly” — Smith, Malone, Ted Rog-
ers, Ted Turner, Al Gore, Keith
Spicer, Bill Gates, Steve Case. With
the storytelling skills of a mystery
novelist, Fraser introduces us. to
these colourful characters and ex-
poses the path from the first U.S.
cable system in 1948 — designed to
bring television to the residents of
Mahanoy City, Pennsylvania, de-
prived by the Poconos from receiv-
ing over-the-air television — to the
current “wait-and-see” situation
surrounding the much-hyped “high
definition TV.”

But while broadcasters
HDTV will put television netwoiks
on the same playing field as cable,
computer and telephone indus-
tries, another force has quietly hi-
jacked the information highway.
“In the end ... it wasn’t the cable
barons or the telephone monopo-
lies who put in place the digital in-
frastructure of the Information Age.
The electronic highways of the fu-
ture were being built elsewhere on
the World Wide Web. The explosion
of the Web has had a profound im-
pact on the media and entertain-
ment industries and the old players
in the cable, telephone, movie,
music and publishing industries are
now frantically racing to catch up.”

The Internet — Fraser styles it
“the Book of Apocalypse” in the
communications revolution — has
“turned all existing paradigms up-
sxde down.” In the old world,

“smart” networks fed “dumb” ter-
minals in your home, your televi-
sion and telephone. In the new
world, the Internet is a dumb net-
work that connects smart termi-
nals. Smart networks, having
limited capacities, had to be regu-
lated. The Internet has, theoreti-
cally, unlimited capacity. -Smart
networks are geographically de-
fined assets. The Internet is non-
territorial. Traditional network sys-
tems, Fraser explains, have been
closed, controlled and regulated. |
The  Internet is an open-architec-
ture system that defies control and

hope‘

RUI RAMALHEIRO/The Globe and Mail

RECENT RELATED READING

Net Benefit: Guaranteed Electronic Markets: The
Ultimate Potential of Online Trade, by Wingham
Rowan, St. Martin’s, 240 pages, $52. Rowan, the host
of Britain’s long-running TV series cyber.cafe, has
been researching the use of electonic markets all
through the 1990s. Here he examines where such
markets could go if they were underpinned and
guaranteed by governments. This visionary book
uses global currency trading as an example, and
posits marketplaces in which people could trade
work, accommodations, transport and countless

other transactions.

Cracking the Gender Code: Who Rules the Wired
World?, by Melanie Stewart Millar, Second Story,
229 pages, $19.95. It is often said that equality will
rule in the wired world. Stewart Millar, a Canadian
scholar and frequent speaker on digital issues, ex-
amines the articles and images of Wired magazine
in detail to investigate the ways traditional forms of
sexism and racism are being transferred into the
digital world, eroding the gains of feminism.

Wired Life:. Who are We in the Digital Age?, by
294 pages,
Jonscher is a British academic who these days splits
his time between London, where he runs the invest-

Charles " Jonscher, Bantam,

facilitates pluralism. Perhaps that is
why it is so popular. In 1998, more
than 100 million people around the
world surfed the Web. It is pre-

dicted that four million Canadian

households — fully half the pene-
tration of cable television — will be
online by the time we toast the new
millennium. Scarcely a decade after
the Web emerged, a billion people
will be online.

Fraser brings home how quickly
the Web has become pervasive and
powerful. It took radio 40 years to
reach 50 million households. It took
television 13 years. The Web
reached the same number of
households in four years. That pen-
etration has shifted consumer hab-
its. While newspapers have suffered
least with the advent of the Web —
11 per cent of Americans reported
they read fewer newspapers as a re-,
sult of being online — television

has suffered most; 78 per cent of’

those surveyed report they spend
less time watching television due to
time spent on the Internet. Rob
Glaser, who brBught radio to the
Internet with RealAudio technol-

'

$27.95.

ogy, predicts that people will rou-
tinely spend 10 to 15 hours a week
“experiencing audiovisual informa-
tion” over the Internet. Fraser pre-
dicts that, although broadcast,
cable and satellite television will
continue to exist, the underlying
consumer mechanism for deliver-
ing choice will be Internet-based.
“There is no competition.”

Fraser's sure hand falters only
when he considers the future of the
Internet. Asking, in essence, what
the Internet will be when it grows
up, he briefly speculates as to
whether it will be a home movie
theatre or a telephone or a televi-
sion or all of the above.

With a mere nod to media guru
Nicholas Negroponte’s vision of
human-computer interfacing, Fra-
ser attempts to confine the future
of the Internet and its World Wide
Web to the paradigms of “old
media.” Those of us already frus-
trated by having too many different
devices performing communica-

tions at much-too-slow speeds.

would have preferred a little more
discourse on the Negroponte no-

ment firm Central Europe Trust Co., and Harvard,
where he works with the university’s Program on In-
formation Resources Policy. In Wired Llfe, he takes
issue with those who say- that the deep-seated ef-
fects of the technological revolution are inevitable
and even desirable, pointing out (among other
things) that the best information processing device
on the planet always has been and will long con-
tinue to be the human brain.

The Sun, the Genome and the Internet: Tools of
Scientific Revolutions, by Freeman J. Dyson, New
York Public Library/Oxford, 124 pages, $32.95. U.S.
physicist and writer Dyson (Disturbing the Universe,
Infinite in All Directions, Weapons and Hope, etc.)
argues ‘that technological changes have always al-
tered humankind’s ethical and social arrangements,
and that such new technologies as genetic engi-
neering and worldwide communication have 'the
potential to create a more equal distribution of the
world’s wealth. This is a a discourse on the ethical
uses of science and a reinterpretation of the scien-
tific process, as well as a challenge-to use these new
technologies to narrow, rather than widen, the gap -
between rich and poor.

tion of technological jewellery con-
necting us to the World Wide Web
via satellite. Fraser leaves us with
the big questions.

The digital revolution, he says,
has produced a serious crisis of le-
gitimacy for governments which
have “failed to assert themselves
meaningfully” in a market-driven,
transnational * technological and
commercial - explosion. We must
consider what happens to a world
where people are citizens by associ-
ation, not geography.

As for Canada’s “time-honoured
linkage between technology and
nationalism,” Fraser recommends a
divorce.  This “dubious marriage,”
he says, has succeeded chiefly in
serving powerful monopoly inter-
ests. “In the future, cultural nation-
alism can no longer be a mere front

for commercial opportunism. Ca- .
nadian cultural policy must focus

cultural production on. software,
not hardware; on centent, not car-
riage.”

The Internet Challenge to Televi-
sion, by U.S. economist and author
Bruce Owen, is less an unravelling

T

of how we got here from there than
a manual for accountants. Or per-
haps, more fairly, a probably not-
bad primer, complete with dia-
grams, charts, tables, a glossary and
more, for those who wish to com-
pare television and the Internet,
consider the possibilities of conver-
gence while expecting to find the
Internet so far lacking.

Also examining the digital phe-
nomenon is Digital McLuhan, by
Paul Levinson, an Internet educa-
tor, visiting professor of communi-
cations at Fordham University and
writer of both non-fiction (The Soft
Edge) and science fiction. Levin-
son’s dual purpose here is to pre-

sent the ideas of Marshall
McLuhan about the media
and their impact on our
lives, and to offer his own
ideas about how McLuhan's
ideas can help us make,
sense of the digital age. ‘If
you choose to read this
book, you will come away
knowing that Levinson knew’
¢ Mcluhan, walked with him,
rode in cars with him, ate with
him, talked to him on the tele-
phone and that this relationship
may have been the sine qua non ex-
perience of Levmson s 1ntellectual’
life.

And why not? McLuhan 1nterests
most media theorists, most writers'
and media types, including me and
pretty well everyone else who owns'
a television set. To paraphrase one
of the scores of Web sites that in-'
voke McLuhan, I personally owe:
McLuhan a great intellectual debt.'T
get most of my best ideas by misin-
terpreting his theories. That being
said, Digital McLuhan drove me to,
the dictionary to try to work out
whether the word “sycophantic”’
can legitimately be applied when‘
the object is dead.

Millions of words have been writ? -
ten about McLuhan. Lest we forget;’
the man himself wrote dozens of
books. You don’t have to just read”
about McLuhan. You can actually:
read McLuhan. Acolytes report-a:
“revival” of interest in McLuhan’s®
theories, mainly because, although
he died in 1980, he is seen by some’
as the patron saint of the digital’
age. That may be because of his’ -
penchant for, as Levinson correctly -
reminds us, “exploration over ex-’
planation, for demonstration via.
metaphor rather than logical argu-’
ment, and his presentation of ideas.
about media in small packets, often"
as few as several paragraphs.” This’
is, after all, the way content on the-
most important phenomenon of.
the digital age, the Web, works best.

Or it may just be because, having
tired of the introspective nature of*
the last half of this century, in.
which all we talked about was whag -
was going on inside our own heads;
we’re all now much more inter-
ested in the latest intellectual fad:,
the media. Good-bye Freud and
Jung, hello McLuhan and Innis..
Digital McLuhan isn’t rigorous er
balanced. On the other hand, it
isn’t boring or overly dense, things.
you cannot say about a lot of books.
about media theory.
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Sharon Airhart is a Toronto-based
writer specializing in technology.

Related Web Sites

TCI: s
http:/ /www.tci.com/ L
Matthew Fraser:
http:/ /www.rcc.ryerson. ca/ rta/ oo
fraser.htm ‘.,
CRTC:

http://www.crtc.gc.ca/

Canada’s Information Highway
Advisory Council:
http://strategis.ic.gc.ca/SSG/
ih01015e.html -

McLuhan Program in Culture and
Technology, .University of TQ- '
ronto:

http:/ /www.mcluhan.utoronto. ca/ 5

MIT (Nicholas Negroponte):
http:/ /www.media.mit.edu/
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HOME TRUTHS
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MARKETS-ROME 34.99

Anthony Caro’s sculpture
KLUTZ BOOKS 40% OFF LIST
|}

- 9.99

L Publ. in HC ot $95

7.99

12.99

GREAT
BOOKS%
ON MAIN "o

90! 898-1340

3 DAYS ONLY!
JuLy 31“ o AU 2
OFF ALL

50 OLD BOOKS

(80,000 TITLES)

Have you been to histotic
downtown Newniarket lately?

OFF ALL
~ NEW BOOKS
208 Main Street South

NEWMARKET

[
o]
[
[t
<
O
<§D
= |
@]
3k
Q. )
5
ol
ki b
(™™

»
-
g
g

-

2

—

30% OFF

Reg. Price: $34.00
Lichtman’s Price: $23.80

ok m & 4 v
N

i e e s E 64 EASE TS

#

A A S I I R




